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ACKNOWLEDGEMENT OF COUNTRY

We pay respect to the Traditional Custodians of the land we now call New
South Wales and acknowledge their enduring culture and continued con-
nection to Country. We extend our respect to Elders, past and present, and
acknowledge future generations of Aboriginal people.

We acknowledge visitors from across Australia and around the world are
made welcome on Aboriginal lands by the Traditional Custodians of NSW. We
acknowledge the significant contribution made by Aboriginal people to the
development and promotion of the visitor economy.

Smoking Ceremony, DNCO 2025 Visitor Experiences Summit | Credit: Creative by George
Front Cover: Warrumbungle National Park | Credit: Destination NSW
Back Cover: Kurrajong Downs Winery, Tenterfield | Credit: Destination NSW



Destination Country & Outback NSW

As | reflect on the past year, | am struck by both the
opportunities and the challenges that continue to shape
the visitor economy in Country and Outback NSW.

National and Global Context

Tourism remains a cornerstone of the Australian economy,
supporting 1in 7 jobs and contributing billions in economic
value. The national focus has shifted firmly towards yield
over volume, with destinations competing globally for high-
value travellers.

Trends such as the growing demand for authentic First
Nations, cultural and agritourism experiences, and a
stronger emphasis on sustainability are directly relevant
to our region. At the same time, travellers expect more,
seeking transformative experiences and greater depth of
engagement with locals.

Regional Priorities and Advocacy

Within this context, DNCO has worked to ensure the
unigue strengths and challenges of Country and Outback
NSW are represented. We have continued advocacy with
state and federal government on themes of equity, whole-
of-government support for the visitor economy, and
recognition of the vast geographic footprint we serve. We
have had constructive engagement with the new Minister
for Jobs and Tourism, the Hon Steven Kamper, and the
leadership of Destination NSW including new CEO, Karen
Jones and the regional team.

We have invested in understanding the impact of major
projects and developments on the visitor economy
accommodation offerings within our region, advocating for
a seat at the table in future planning to mitigate potential
impacts.

Governance and Board Renewal

Strong governance remains a priority. This year saw
ongoing director renewals and the recruitment process
for additional Board members to ensure cultural, skills and
geographic balance.

We were delighted to welcome Cherie Thompson and
Cathy Farry to the board, to provide fresh perspectives
and expertise as we plan for the years ahead and thank
Linda Nadge for her considerable contribution as Company
Secretary.

Industry Development and Collaboration

A highlight has been the strong uptake of our industry
development and mentoring initiatives, which have
exceeded expectations and reflect the appetite for
capacity-building among our operators. Events and
major festivals across our footprint continue to provide
powerful platforms for showcasing the region, while
partnerships with local stakeholders strengthen our
collective impact.

Looking Ahead

The coming year brings both opportunity and
responsibility: to leverage new data insights from DNSW,
to build a stronger and more cohesive place brands

for our region, and to continue advancing sustainability
and cultural inclusion as cornerstones of our visitor
economy. While challenges remain - from infrastructure
pressures to changing consumer behaviour, we are
confident that by working together, DNCO can help
deliver meaningful growth and resilience for our
communities.

| extend my thanks to my fellow Board members Michael
Betteridge, Pip Goldsmith, Cherie Thompson and Cathy
Farry, our dedicated management team led by Lucy
White, and our industry partners for their commitment
throughout the year. Together, we will continue to
advocate for our region and champion the visitor
economy as a driver of prosperity and pride for Country
and Outback NSW.

Andrea Plawutsky
Chair
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VISION

Inspire and facilitate collaboration to grow a sustainable visitor economy for Country and Outback NSW and
contribute to the NSW regional overnight visitor expenditure target of $25 billon by 2030.

MISSION

To provide an inspiring and effective approach to grow the visitor economy of Country and Outback NSW and
create meaningful connections between the place, its communities and businesses, with visitors to the region.

The Destination Networks [DNs] are integral to the NSW Visitor Economy Strategy 2030. They serve two main
functions:

1. Championing regional visitor economies by engaging stakeholders to identify and facilitate growth
opportunities,

2. Supporting Destination NSW [DNSW] in delivering industry development, visitor experiences, and regional
event funding programs.

Established to enhance Destination Management and boost tourism in rural and regional NSW, the seven DNs
have been pivotal in maintaining NSW’s status as Australia’s top destination for visitors, nights, and expenditure.
The DNCO region, covering 45% of the state, offers diverse visitor experiences from Tenterfield in the far north
(just 24 kms from the Queensland Border] to Dubbo in the Central West and beyond to Broken Hill and the Far
West.

Our goal is to effectively grow the Visitor Economy in Country and Outback NSW, fostering connections
between communities, businesses, and visitors.

We aim to enhance the Visitor Economy by developing infrastructure, attractions, and experiences that engage
visitors and strengthen regional industries.

Destination Network responsibilities include:
Industry engagement and development
Strengthening collaboration and capability development
Acting as a conduit to Destination NSW and other NSW Government agencies, including
- Supporting DNSW’s NSW First program
- Supporting DNSW's primary responsibilities of destination marketing and event development
+ Linking to departments including the Department of Regional NSW, Transport NSW and Department
of Planning and Environment, which incorporates NSW National Parks and Wildlife Service.
Supporting stakeholders to access grant programs, including new funding opportunities from Department
of Regional NSW and other sources
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Andrea Plawutsky GAICD, Chair
Appointed July 2022 | Appointed as Chair June 2023
Director, Amplify Me
Board Director, Women Chiefs of Enterprises International

Director, Haymarket Alliance

Michael Betteridge, Deputy Chair
Appointed July 2023

Director, Tribal Warrior Aboriginal Corporation
Chief Commercial & Operations Officer, Travel The World Group

Linda Nadge, Company Secretary
Appointed July 2022, retired 30 June 2025

Founderlownerloperator of Outback Astronomy
Numerous previous board roles as Director, Chair - various committees

Pip Goldsmith, Director
Appointed April 2024

Operator Gilgooma Farm Stay and Campground

Former local government Economic Development Manager
Corporate Communications Consultant

Former Director of social enterprise, LeaderlLife
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BOARD OF DIRECTORS AND GOOD GOVERNANCE

The DNCO directors demonstrate a strong understanding of corporate governance, a commitment to high
ethical standards and teamwork, and well-developed communication, negotiation, advocacy and influencing
skills. Their critical thinking, proven judgement and objectivity has proven to be of high value for DNCO.

The Board of Destination Country & Outback NSW supports the Australian Institute of Company Directors
Not-For-Profit-Governance Principles which ensures our Directors adhere to four key principles:

1. Care and diligence
This duty requires a director to act with the degree of care and diligence that a reasonable person might be
expected to showintherole.

2. Good faith

This duty requires a director to act in good faith in the best interests of the company and for a proper pur-
pose, including to avoid conflicts of interest, and to reveal and manage conflicts if they arise. This is a duty of
fidelity and trust, known as a ‘fiduciary duty’ imposed by common law and a duty required in the Corporations
Act 2001.

3. Not toimproperly use position
This duty requires directors to not improperly use their position to gain an advantage for themselves or
someone else, or to the detriment of the company.

4. Not toimproperly use information
This duty requires directors to not improperly use the information they gain in the course of their director
duties to gain an advantage for themselves or someone else, or to the detriment to the company.

*..8 . DNCO board, staff and col-
leagues at Wilderluxe, Lake
Keepit
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Key Result Areas: Compliance with governing legislation and ASIC requirements is delivered ; Best-practice
funding, reporting, and risk management is delivered; Staff and director development is supported.

As a company limited by guarantee, Destination Country and Outback NSW maintains strong corporate gov-
ernance, including board oversight, risk management, and financial reporting in line with statutory obligations.

The Directors ensured the organisation continued compliance with governing legislation and ASIC require-
ments. Inthe 12 months to 30 June 2025, 7 board meetings were held. 5, including the Annual General Meeting
were held virtually and the board also convened in the regional locations of Broken Hill and Tamworth.

100% compliance with ASIC and Corporations Act 2001
DNCO Annual financial audit completed

DNCO Risk Register created and monitored

DNCO Business Plan 2025 completed

All regulatory reporting requirements met

Staff and Directors represented DNCO at Destination Australia, RTO Forum 2025 ; Destination NSW Visi-
tor Economy Forum, City Nation Place, NSW Tourism Awards; Community Cabinet Meeting in Broken Hill.

Participation in Destination NSW’s annual internal audit plan to review the operations, financial manage-
ment, and governance arrangements of all seven Destination Networks to assess alignment with the terms
and expectation set out in the Funding Agreement.

Participation and completion of the re-appointment of Directors and Chairs + Director Performance
Management process 2025

2024125 MEETING ATTENDANCE - a committment to the organisation

DIRECTOR ELIGIBLE TO ATTEND ATTENDED
Andrea Plawutsky 7 7
Michael Betteridge 7 7
Linda Nadge 7 7
Pip Goldsmith 7 6




Destination Country & Outback NSW

Y || Rcport 2024 - 2025

DNCO
Board

General Manager

Industry Development Administration
Manager Co-Ordinator

Management Team

Lucy White Megan Cummins Fiona Barden Lauren Bingham
General Manager Industry Development Industry Development Administration Co-
Manager Manager Ordinator
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A comprehensive program

of marketing and industry
development will ensure

MNEW recovers quickly from
the impacts of COVID-19,
bushfires; drought and fioods
and elevates its status as the
premier visitor economy in the
Asia Pacific:

Key result areas

+ Return visitation and
expenditure to pre-COVID
levels by 2024

+ Sustainable and resilient
wvisitor econamy businasses

BUILD THE BRAND

Compelling new Brands will
be developed for Sydney
and M5W to provide a strong
foundation for differentiation,
consumer messaging, kocal
pride and competitivenass

‘to turbocharge recovery and.
accelerate future growth,

» Greater brand awareness in.

SHOWCASE OUR
STRENGTHS

INVEST IN
WORLD-CLASS EVENTS

FACILITATE GROWTH
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Every minute of every day, tourism delivers $5,072 in total visitor spend into the economy of Country and
Outback NSW — that’s $7.3 million per day, a value that has grown by 22.2% since year end December 2019.

In 2024, there were 6.0 million total visitors to the Country and Outback Destination Network, a figure that
remains 13.1% below pre-COVID levels [YE December 2019).

Tourism in this region fills 5.9% of local jobs, supports 3,608 businesses, and directly contributes 2.9% to the
region’s Gross Value Add (GVA] — which has grown at an average annual rate of 7.2% since FY2016-17.
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' GENERAL MANAGER'’S OVERVIEW &
STRATEGIC PROJECT DELIVERY
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The past year has been one of strategic consolidation, stakeholder engagement, and capability building, all
underpinned by our alighment with the NSW Visitor Economy Strategy 2030 and our Destination Management
Plan (DMP] 2022-2030.

Our team has continued to deliver high-impact programs and initiatives that support industry resilience, foster
innovation, and build capacity across our 25 Local Government Areas.

We were delighted to appoint Fiona Barden as Industry Development Manager in April 2025. With experience
in tourismindustry, local and state government roles, Fiona has added valuable expertise and energy to our
operations. Together with Lauren Bingham’s continued excellence in administration and communications, and
Megan Cummins’ industry skills we have maintained a cohesive and agile team. Megan Cummins took parental
leave at the end of April, and welcomed a baby girl in May.

Finally, I'd like to extend my sincere thanks to our Board for their guidance and support throughout the year.
We deeply appreciate their collective wisdom and contributions, which continue to shape our direction and
strengthen our organisation. Their guardianship, stewardship, and strategic leadership have beeninstrumental
in helping us achieve our goals. In particular, I'd like to acknowledge Andrea for her outstanding leadership—
she has ably guided the Board with clarity, insight, and unwavering commitment, setting a high standard for
collaboration and purpose across all we do.

Insights to Action Capability Development Program

In 2024, we launched the ‘Insights to Action’ Capability and Business Development Program, a cornerstone
initiative designed to elevate regional tourism businesses through tailored training and one-on-one mentoring
to uplift capability. Delivered in partnership with The Destination Store (DS), the program had strong
engagement, with 78 registrations for the initial information sessions and ongoing collaboration with Business
Development Managers and Tourism Managers across the region.

The aim of the programmme has been to guide businesses involved in the visitor economy by creating,
enhancing, delivering, and marketing products and experiences that meet and exceed customers’ expectations.

Director Goldsmith and colleagug
First Workshop Coonamble

.
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STRATEGIC PROJECT DELIVERY

Insights to Action Program [continued])

Along with one-on-one development, operators received practical resources including a comprehensive
Product Development Toolkit. The programme also involved a series of masterclasses based on feedback and
demand from participants. These included:

+ Social media — How to boost their tourism brand online with 4 expert-led workshops to grow reach,
engagement, and turn followers into loyal visitors.

* How to Price Your Tourism Product & Pay Commissions - This practical pricing masterclass was designed to
help operators price right, pay commissions, and boost profits.

- Working with First Nations Operators & Businesses — A conversation about how to create authentic,
sustainable visitor experiences by working respectfully with First Nations people and businesses.

Online Booking Systems - This masterclass showed tourism operators how online booking
systems boost bookings and streamline their operations.

All resources were developed by visitor economy specialists in collaboration with the DNCO team. The
program fostered untapped opportunities for collaboration and partnership, positioning the DNCO region

for long-term growth and resilience in the visitor economy.

Stakeholders are educated on the value of the visitor economy

- DNCO Visitor Experiences Summit May 2025 24 Hours in and around Tamworth’ focused on placemaking
and the 24-hour economy. Feedback consistently highlights the event’s high value, practical relevance, and
strong networking opportunities, and 100% attendees reported high level of satisfaction. Outcomes include:
Improved confidence in marketing, personal development and storytelling, greater collaboration across
businesses and LGAs and an increased awareness of the value of the regional visitor economy.

DNCO Visitor Experiences Summit May 2025, Tamworthn| Credit: CreativebyGeorge




Destination Country & Outback NSW

Y |\ o\ Report 2024 - 2025

Stakeholders are educated on the value of the Visitor Economy (continued)

*  Preparation and distribution of a 2025 Business Plan

The 2025 - 2026 Business Plan was designed to set out the main priorities for DNCO as we continue
to build a sustainable, capable, and resilient visitor economy across the Outback, Greater Western
Plains, and New England North West areas of NSW. The main priorities planned for 2025/26 include:

Industry engagement and capability development

Access to research to understand the visitor and inform strategic investment attraction, planning
and resourcing

Attraction, retention and development of talent (visitor economy workforce)
Enhancement of connectivity and accessibility
Collaboration with stakeholders to foster a robust visitor economy ecosystem

Support and advocacy for events, unique to the region which demonstrate the potential for
growth in domestic and regional tourism

+  Delivery of DNCO Stakeholder Engagement Strategy

DNCO’s Stakeholder Engagement Strategy sets out a road map for engagement that Industry
engagement and capability development that:

Enables strategic communication across the diverse, complex and vast destination with efficiency
and effectiveness

Ensures consistency in communications with all stakeholders

Measures the effectiveness of engagement and allows for improvement.

f}NCO Visitor Experiences Summit .

May 2025, Tamworth
——




Destination Country & Outback NSW

Y |\ o\ Report 2024 - 2025

During 2025, we have focused on maintaining and strengthening our relationships with Local Government
Organisations and Industry Operators [in particular), while maintaining close links with NSW Government
agencies (including Destination NSW] to leverage opportunities and drive mutually beneficial outcomes.

Advocacy provided on behalf of the regional visitor economy industry

+ Impacts of Renewable Energy Zones: DNCO identified the need to investigate and better understand the
impacts of the Renewable Energy Zone (REZ) on accommodation availability in the Dubbo Region. We
secured $45,000 in funding through Energy Co’s Local Community Small Grants — Central-West Orana REZ
program to study these impacts, including strategies to alleviate the issue and attract investment. A final
report was prepared and presented to a range of stakeholders including Dubbo Regional Council and
Destination NSW.

+ Scenic Routes is a proposal for a new network of small architectural interventions along scenic drivesin
regional NSW, developed by Jordan Silver.

Supported by a working group that includes, Government Architect; CEO and President of the NSW
Architects Registration Board; Transport for NSW; Destination NSW Destination Network General Managers
Create Infrastructure. The proposal follows international research conducted via a Byera Hadley Traveling
Scholarship, which focused on understanding the mechanics of a standout program in Norway called the
Norwegian Scenic Routes, and developing a model for a similar initiative in NSW. the working group has
established a set of shared objectives and a strategy for a pilot route to act as proof of concept for the
program.

1. Stimulate tourismin under-appreciated regional areas through thoughtful visitor infrastructure.
2. Celebrate the varied beauty of NSW by connecting visitors and locals to Country.

3. Share stories of remarkable places in remarkable ways.

. . Routa 1
4. Createresilient and responsive structures Destination Countey and Outtiack

that are commensurate with the qualities o -
of their setting.

5. Extend design excellence into more
regional areas.

6. Support First Nations communities and
regional visitor economies.

Local Contest

Scenic Routes exposed regional municipalities
to the value of design excellence,

motivating them to create more outstanding
projects.

Excerpt from ‘NSW Scenic Routes Proposal Summary’ by Jordan Silver

14
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Advocacy provided on behalf of the regional Visitor Economy Industry (continued)

* NSW Tourism Association called for Expressions of Interest to supply goods and services for the NSW
Tourism Awards in 28 November 2024). DNCO expressed an interest and were successful in supplying 50
gift hampers for the judges of the awards. Each hamper was made up of local produce from across the
DNCO region, including a story card on the person and the business behind the product.

Destination
Country and Outback NSW

M T S St ey, sl nrasc me amar-i=r L b From g o 1 Sguocn b b Begaryg P, v d sup 10 L0 00

Industry Support Activities

DMP ACTIVITY IN PERSON/ PARTNER DATES

VIRTUAL
Inbound Strategy Workshop Virtual Destination NSW 19 September 2024
Visitor Economy: Choose your own adventure In Person TAFE 25 September - 8
Microskill (free until November 8, 2024 - and November 2024
free for high school students)
Seller Training - New Product Workshop In Person Destination NSW 30 January 2025
DNCO Industry Presentation - Bourke In Person Bourke Shire Council 13 - 14 February 2025
DNCO Capability Development Program In Person Destination Store 4 March - 31 October 2025
Tourism Australia RTO Forum In Person Tourism Australia 18 March 2025
Destination Australia In Person Tourism Australia 19 March 2025
Gather and Grow Event Support for Aboriginal | In Person Buy NSW 2 May 2025
Businesses

15
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Industry Support Activities [continued])

DMP ACTIVITY IN PERSON/ PARTNER DATES
VIRTUAL
DNCQ Visitor Experiences Summit In person 6 -7 May 2025
Aboriginal Pathways 3 - Outback In person Destination NSW 12 - 14 May 2025
DNCO Introduction to ATDW Webinars Virtual Australian Tourism Data | 20 & 22 May 2025
Warehouse
DNCO Networking Dinner with LTMs In person 26 May 2025
LGNSW Destination & Visitor Economy In person Local Government NSW | 26 -28 May 2025
Conference
Tourism Tribe -Digital Skills Foundations Virtual Tourism Tribe / 2 - 30 June 2025
Destination Store
Experience Development Workshop In person Destination NSW 3 June 2025
Coonamble
Get Skilled Access (GSA) Webinar 1 - Disability | Virtual Destination NSW 13 June 2025
Inclusion in the Tourism Industry
Webinar: LGBTQIA+ (pre-recorded) Virtual Destination NSW 16 - 21 June 2025
Get Skilled Access (GSA) Webinar 2 - Inclusive | Virtual Destination NSW 18 June 2025
customer service
Get Skilled Access (GSA) Webinar 3 - Creating | Virtual Destination NSW 23 June 2025
accessible digital content
Experience Development Workshop Online Virtual Destination NSW 23 - 27 June 2025
DNCQ's Al for Tourism Virtual Tourism Tribe 24 June - 30 June 2025
Get Skilled Access (GSA) Webinar 4 - Inclusive | Virtual Destination NSW 25 June 2025
marketing and communications
BE NSW SHOWCASE In person Business Events NSW 25 June 2025




Destination Country & Outback NSW

Y | .| Rcport 2024 - 2025

Industry Representation

The value of the Visitor Economy and the crucial role of the Destination Networks were recognised through
various invitations for DNCO staff to participate in external committees, presentations, and planning work-
shops

Notable engagements included:
Business NSW NENW — Regional Tourism and Placemaking Forum in Narrabriin June 2025
NEST (New England Sculpture Trail) development and governance AprillMay 2025
Consultation across Economic Development Strategies and Destination Management Plans in Narromine
and Glen Innes
Regional Leadership Executive — Western Division quarterly meetings attended
Attendance NSW Tourism Awards — 8 November 2024
Value of DNCO Visitor Economy presentations — Walcha, Tenterfield Chamber, Bourke Chamber and Tam-
worth Regional Arts Advisory Committee.
Promotion of Placescore surveys to allow understanding of livability qualities of our regions communities

These engagements not only underscore the importance of the visitor economy, but also enhance
collaboration and strategic partnerships within our region.

Stakeholder Engagement

27 EDMs sent

26.8% avg open rate in 41 LinkedIn posts 36 Instagram posts
4

1027 EDM subscribers 176 new followers 137 new followers

1761 live ATDW listings

17
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Key Result Area: Advice and support for industry to access grant funding and data is provided.

In the past year, DNCO has actively shared grant opportunities with stakeholders across our region, ensuring
they are well-informed about potential funding sources. We provide assistance to align these opportunities stra-
tegically with DNCO’s Destination Management Plan 2022-2030 and the Visitor Economy Strategy 2030. Where
appropriate, we also offer letters of support (LOS) to bolster their applications. In 2024 - 2025 we have seen a
number of successful projects funded through various programs, which will make a significant contribution to the
growth and development of our region’s visitor economy.

PROGRAM

DESCRIPTION

LOS PROVIDED BY DNCO

SUCCESSFUL PROJECTS (DNCO

REGION)

Growing Regions
Program Round 2

Australian
Government
Department of
Infrastructure,
Transport, Regional
Development,
Communication and
the Arts

The Growing Regions
Program drives
regional economic
prosperity by
providing access

to funding for
community-focused
infrastructure
projects throughout
rural and regional
areas of Australia.

Angry Bull Trails Ltd

Tamworth Regional Aquatic

Centre

White Cliffs Caravan Park

Old Dubbo Gaol

Angry Bull Trails Limited
(Tenterfield) - $8.2m

Tamworth Regional Aquatics and
Northern Inland Centre of Sport and
Health ($9m)

Dubbo Regional Airport ($14.6m)
Glen Innes ANZAC Park Playground
($600k)

Lake Inverell Enhancement
($550,226)

Regional Precincts
and Partnerships
Program - Stream 2

Australian
Government

Seeks to support
transformative
investment in
regional, rural and
remote Australia
based on the
principles of unifying
regional places,
growing economies
and serving
communities.

Australian Transport Museum

Armidale
Broken Hill Airport

Hunter Park Multipurpose Youth and
Recreation Precinct

The Grand Central Precinct Planning
and Design Project (Cobar) Stream 1

18
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Funding Programs & Outcomes [continued)

PROGRAM

DESCRIPTION

LOS PROVIDED BY DNCO

SUCCESSFUL PROJECTS (DNCO

Fund

NSW Government &
Destination NSW

Fund, established
in 1996, supports
events that boost
regional NSW
visitation by
attracting visitors
from outside their
LLocal Government
Area.

from Destination Networks for the
Regional Event Fund.

DNCO provided support to 23
applicants, including assistance in
reviewing draft applications and
ensuring strategic alignment with
DNCO's Destination Management
Plan.

Flag

REGION)
Regional Economic Open to initiatives Lightning Ridge Bowling Club
Development that promote Mining Museum
and Community regional economic Australian Standing Stones
Investment development and Centennial Parklands (Glen
Program support employment Innes)
creation and Cobar Caravan Park
NSW Government retention. Accommodation Units
Angry Bull Trail Development
(Tenterfield)
Whitecliffs Caravan Park
(Central Darling)
New England Sculpture Trail
(Arts North West)
BAAKA Cultural and Art Centre
Artshack @Wiligabah
Regional Event The Regional Event Letters of Support were not required | Incubator Stream

Run the Plains (Moree)
Budgalong Fire Feast (Budgalong
Spicers Creek)

ship Stream

Dubbo Winter Whisky Festival
(Dubbo)

The Big Chill Festival (Armidale)
Gravel 'n Granite 2026 - Tenterfield
Walcha Motorcycle Rally (Walcha)
It's on Under the Gums & Going

to Gil Festival Weekend 2025
(Gilgandra)

Nosh Narrabri (Narrabri)

Open Streets
Program

Transport for NSW

Transform our
streets into vibrant,
walkable public
spaces for people
to enjoy and safely
access through free
community events
and activations.

NarraBRIGHT Festival (Narrabri)
Christmas in the Highlands
Festival (Glen Innes)

Streets of Colour at Going to the
Gil (Gilgandra)

Armidale Creative Streets Festival
Beyond the Dust - Broken Hill
Vision Splendid - Coonamble
Streets of Colour @ Going to the Gil
Weekend (Gilgandra)

Christmas in the Highlands (Glen
Innes Severn Council
NarraBRIGHT (Narrabri)

Dolly Parton Festival (Narromine)
Uralla Christmas Fair
Warrumbungle Bloomfest
(Warrumbungle)

19
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Marketing & Public Relations

To drive effective destination management and support business planning, we meet regularly with the Public
Relations team at Destination NSW. These discussions showcase new and innovative products being developed
in Country and Outback NSW, resulting in heightened support and visibility for our region.

In FY25, the Destination NSW PR, Influencers and Visiting Media team generated 2,830 pieces of earned media

coverage promoting Destination Country & Outback, achieving an audience reach of 327 million and more than $9
million in equivalent advertising expenditure.

Public relations activity spotlight: As part of our ongoing partnership with Channel Seven’s Weekend Sunrise,
Destination NSW’s ‘JT Travels NSW’ integration was filmed live from Tamworth and Armidale on 17 and 18 May.
Spotlighted experiences included in Tamworth were Hopscotch Cafe, Tamworth Regional Gallery & local artist,
Glasshouse Restaurant, Tamworth Community Saturday Markets, The Tiny Studio, and experiences featured in
Armidale included Petersons Winery and Guesthouse, Glo Haus, Armidale and Region Aboriginal Cultural and

Keeping Place and Willow Tree Inn. The broadcast resulted in 540 pieces of national media coverage, with an
audience reach of 5.5M and $1.2M in Equivalent Advertising Value.

B ARMIALE, NSW

- ,,r.,x.

~ GEORGIA IS IN TAMWORTH A il GEORGIA FSIN ARMIDAI.E NSW

Industry Engagement & Business Development

In the last 12 months, DNCO actively pursued initiatives to grow the visitor economy by fostering meaningful
nections between local businesses, communities, and visitors. We focused on:

Building and maintaining close networks across the Country and Outback regions
Connecting businesses with opportunities for growth and development

20
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INDUSTRY ENGAGEMENT & BUSINESS DEVELOPMENT

Industry Engagement & Business Development (continued)

Key initiatives:
Through Destination NSW, we promoted development opportunities, particularly the NSW First Program.
Over 130 operators and industry representatives participated in workshops, including:
Experience Development workshops in Coonamble
ATDW Masterclasses
Al for tourism
Preparation for NSW Tourism awards
Insights to Action Capability masterclasses and mentoring
Collaborated with Destination NSW’s Policy, Product and Engagement, and Business Events teams to:
Promote new products and events from our region
Connect offerings with resources, training, and support
Boost awareness for inclusion in promotional campaigns

Advocacy and communication:
Regular meetings with visitor economy businesses, local, and state government representatives.
Collaboration with Tourism Managers across Country and Outback NSW to:
Share opportunities and industry developments
Stay informed of local challenges and prospects for advocacy
Provide information regarding value of visitor economy to region/LGA
Deliver strategic planning and marketing guidance

Partnerships:
Worked with NSW Government Department of Primary Industries and Regional Development Business Develop-
ment Managers to:

Address visitor economy challenges and opportunities in Outback and Country NSW

Implement projects enhancing economic growth, attracting investment, and creating jobs

Provide advice regarding marketing opportunities of new funded developments

Outback Opal Tours, Lightning Ridge | Credit: Destination NSW



CSIRO Compact Telescope Array, Narrabri | Credit: Destination NSW
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Destination Country & Outback NSW Limited

Directors' Report
30 June 2025

The directors present their report, together with the financial statements, on the company for the year ended 30 June 2025.

Directors
The following persons were directors of the company during the whole of the financial year and up to the date of this report,
unless otherwise stated:

Chairperson Andrea Plawutsky

Directors Linda Nadge (Retired 30 June 2025)
Michael Betteridge
Phillipa Goldsmith
Catherine Farry (Commenced 1 July 2025)
Cherie Thompson (Commenced 1 July 2025)

Directors have been in office since the start of the financial year to the date of this report unless otherwise stated.
Principal Activities
Destination Country & Outback NSW Limited (DNCO) is a not-for profit organisation limited by guarantee.

The objectives of the company are to facilitate visitor economy growth at the local level and to represent and co-ordinate
the Region’s visitor economy including through:
i. Tourism industry and local government engagement in respect of investment attraction and product development

ii. Development and promotion of visitor economy initiatives and regional visitor experiences generally;

iii. Research, training and education to support regional tourism operators;

iv. Providing support and assistance to prepare relevant funding and support applications (including in collaboration
with Destination NSW) in order to assist the local visitor economy;

V. Collaborating with Destination NSW on industry activities including visitor experiences, events, festivals,
conferencing projections and destination marketing campaigns;

Vi. Identifying and implementing opportunities for visitor economy

To achieve these objectives, the company has adopted the following strategies:
1. Destination Country & Outback NSW Limited Destination Management Plan (“DMP”) 2022-2030



Destination Country & Outback NSW Limited

Directors' Report
30 June 2025

Events after Balance Date

No matters or circumstances have arisen since the end of the financial year which significantly affected or may significantly
affect the operations of the company, the results of those operations, or the state of affairs of the company in future years.

Review of Operations

The net deficit of the company for the financial year amounted to $(10,141).
Significant Changes in the State of Affairs

There have been no significant changes to the State of Affairs of the company.
Environmental Regulation

The company’s operation are not regulated by any significant environmental regulation under a law of the Commonwealth
or of a State or Territory.

Dividends Paid or Recommended

No dividends were paid or declared since the start of the financial year. No recommendations for payment of dividends
has been made.

Options
No options over issued shares or interest in the company were granted during or since the end of the financial year and

there were no options outstanding at the date of this report.

Information on Directors (holding office at the date of this report)

Name: Andrea Plawutsky
Occupation: Company Director
Experience: Director since July 2022
Chair since July 2023
Name: Linda Nadge
Occupation: Company Director
Experience: Director since July 2022
Company Secretary since March 2023
Retired 30 June 2025
Name: Michael Betteridge
Occupation: Company Director
Experience Director since July 2023
Name: Phillipa Goldsmith
Occupation: Company Director
Experience: Director since April 2024
Company Secretary since July 2025
Name: Catherine Farry
Occupation: Company Director

Experience:

Director since July 2025



Destination Country & Outback NSW Limited

Directors' Report

30 June 2025
Name: Cherie Thompson
Occupation: Company Director
Experience: Director since July 2025

Directors Meetings during the Financial Year

The number of Board meetings held and attend by the Directors of the company during the year ended 30 June 2025, were
as follows:

Directors Meetings

Name of Director Number Eligible to Number
Attend Attended
Andrea Plawutsky 7 7
Linda Nadge 7 7
Michael Betteridge 7 7
Phillipa Goldsmith 7 6

Indemnifications and Insurance of Officers and Auditors

No indemnifications have been given or insurance premiums paid, during or since the end of the financial year, for any person
who is an auditor of the company.

Auditor’s Independence Declaration

A copy of the auditor’s independence declaration as required under Section 307C of the Corporations Act 2001 is set out
on the following page.

Contributions on winding up
In the event of the company being wound up, ordinary members are required to contribute a maximum of $5 each.

The total amount that members of the company are liable to contribute if the company is wound up is $30, based on 6 current
ordinary members.

Auditor's independence declaration
A copy of the auditor's independence declaration as required under section 307C of the Corporations Act 2001 is set out
immediately after this directors' report.

This report is made in accordance with a resolution of directors, pursuant to section 298(2)(a) of the Corporations Act
2001.

Vg

N

Director: Andrea Plawutsky

» Lol frails— .

Director: Phillipa Goldsmith
29t October 2025
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Crowe Audit Australia
ABN 13 969 921 386
Audit and Assurance Services

Dubbo Office

2 Commercial Avenue

Dubbo NSW 2830 Australia
Destination Country and Outback NSW Limited PO Box 654

Dubbo NSW 2830 Australia
ABN: 97 618 007 953 Tel 02 6883 5600

Fax 02 6884 2242
Bathurst Office

157 George Street
Bathurst NSW 2795 Australia

PO Box 684
Bathurst NSW 2795 Australia

Tel 02 6330 2200
Fax 02 6330 2299

www.crowe.com.au

Auditors Independence Declaration under Section 307C of the
Corporations Act 2001 to the Destination Country and Outback
NSW Limited

| declare that, to the best of my knowledge and belief, during the year ended 30 June 2025, there have been:

(i) no contraventions of the auditor independence requirements as set out in the Corporations Act 2001 in
relation to the audit; and

(i) no contraventions of any applicable code of professional conduct in relation to the audit.

Gabriel Faponle
Audit Partner
Registered Company Auditor No: 513644

Dated at Dubbo on the 29th day of October 2025

Some of the Crowe personnel involved in preparing this document may be members of a professional scheme approved under Professional
Standards Legislation such that their occupational liability is limited under that Legislation. To the extent that applies, the following disclaimer
applies to them. If you have any questions about the applicability of Professional Standards Legislation to Findex’s personnel involved in preparing
this document, please speak to your Crowe adviser.

Liability limited by a scheme approved under Professional Standards Legislation

The title ‘Partner’ conveys that the person is a senior member within their respective division, and is among the group of persons who hold an
equity interest (shareholder) in its parent entity, Findex Group Limited. The only professional service offering which is conducted by a partnership
is external audit, conducted via the Crowe Australasia external audit division and Unison SMSF Audit. All other professional services offered by
Findex Group Limited are conducted by a privately owned organisation and/or its subsidiaries.

Findex (Aust) Pty Ltd, trading as Crowe Australasia is a member of Crowe Global, a Swiss verein. Each member firm of Crowe Global is a
separate and independent legal entity. Findex (Aust) Pty Ltd and its affiliates are not responsible or liable for any acts or omissions of Crowe
Global or any other member of Crowe Global. Crowe Global does not render any professional services and does not have an ownership or
partnership interest in Findex (Aust) Pty Ltd. Services are provided by Crowe Audit Australia, an affiliate of Findex (Aust) Pty Ltd.
© 2025 Findex (Aust) Pty Ltd
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General information
The financial statements cover Destination Country & Outback NSW Limited as an individual entity. The financial statements
are presented in Australian dollars, which is Destination Country & Outback NSW Limited's functional and presentation

currency.

Destination Country & Outback NSW Limited is a not-for-profit unlisted public company limited by guarantee, incorporated
and domiciled in Australia. Its registered office and principal place of business are:

Registered office Principal place of business
5 Lovejoy Street 5 Lovejoy Street
MUDGEE NSW 2850 MUDGEE NSW 2850

A description of the nature of the company's operations and its principal activities are included in the directors' report, which
is not part of the financial statements.

The financial statements were authorised for issue, in accordance with a resolution of directors, on 29t October 2025. The
directors have the power to amend and reissue the financial statements.



Destination Country & Outback NSW Limited

Statement of Profit or Loss and Other Comprehensive Income
For the year ended 30 June 2025

Note
Revenue 3
Expenses
Employee Benefits Expenses 4
Other Expenses 5

Surplus / (Loss) before income tax expense
Income tax expense

Surplus / (Loss) after income tax expense for the year attributable to the
members of Destination Country & Outback NSW Limited

Other comprehensive income for the year, net of tax

Total comprehensive income for the year attributable to the members of
Destination Country & Outback NSW Limited

2025 2024
$ $

655,520 619,165
(280,699) (222,716)
(384,962) (457,205)

(10,141) (60,756)

(10,141) (60,756)

(10,141) (60,756)

The above statement of profit or loss and other comprehensive income should be read in conjunction with the

accompanying notes
6



Destination Country & Outback NSW Limited

Statement of Financial Position
As at 30 June 2025

Assets

Current assets

Cash and cash equivalents
Trade and other receivables
Other

Total current assets

Non-current assets
Property, plant and equipment
Total non-current assets

Total assets
Liabilities

Current liabilities

Trade and other payables
Other liabilities

Financial liabilities
Employee benefits

Total current liabilities

Non-current liabilities
Employee benefits
Total non-current liabilities

Total liabilities

Net assets

Equity
Retained surpluses

Total equity

The above statement of financial position should be read in conjunction with the accompanying notes
7

Note

10
11
12
13

13

14

2025 2024

$ $
105,728 94,825
15,130 -
- 8,425
120,858 103,300
376 587
376 587
121,234 103,887
40,356 21,576
21,610 8,750
710 2,882
11,237 19,446
73,913 52,654
20,307 14,078
20,307 14,078
94,220 66,732
27,014 37,155
27,014 37,155
27,014 37,155




Destination Country & Outback NSW Limited

Statement of Changes in Equity
For the year ended 30 June 2025

Balance at 1 July 2023

Surplus/(Loss) after income tax expense for the year
Other comprehensive income for the year, net of tax

Total comprehensive income for the year

Balance at 30 June 2024

Balance at 1 July 2024

Surplus/(Loss) after income tax expense for the year
Other comprehensive income for the year, net of tax

Total comprehensive income for the year

Balance at 30 June 2025

Retained
Surpluses Total equity
$ $
97,911 97,911
(60,756) (60,756)
(60,756) (60,756)
37,155 37,155
Retained
Surpluses Total equity
$
37,155 37,155
(10,141) (10,141)
(10,141) (10,141)
27,014 27,014

The above statement of changes in equity should be read in conjunction with the accompanying notes
8



Destination Country & Outback NSW Limited

Statement of Cash Flows
For the year ended 30 June 2025

Cash flows from operating activities
Receipts from Government Funding
Payments to Suppliers and Employees
Interest received

Net cash from operating activities

Cash flows from investing activities
Payments for property, plant and equipment

Net cash used in investing activities

Cash flows from financing activities
Net cash from financing activities

Net increase in cash and cash equivalents

Cash and cash equivalents at the beginning of the financial year

Cash and cash equivalents at the end of the financial year

The above statement of cash flows should be read in conjunction with the accompanying notes
9

Note 2025 2024
$ $

648,763 631,161

(644,511)  (686,337)

4,252 (55,176)

102 100

4,354 (55,076)

) )

() ()

6.549 2,172

10,903 (52,904)

94,825 147,729

6 105,728 94,825




Destination Country & Outback NSW Limited

Notes to the Financial Statements
30 June 2025

Note 1. Significant accounting policies

The principal accounting policies adopted in the preparation of the financial statements are set out below. These policies
have been consistently applied to all the years presented, unless otherwise stated.

New or amended Accounting Standards and Interpretations adopted
The company has adopted all of the new or amended Accounting Standards and Interpretations issued by the Australian
Accounting Standards Board ('AASB') that are mandatory for the current reporting period.

Any new or amended Accounting Standards or Interpretations that are not yet mandatory have not been early adopted.

The adoption of these Accounting Standards and Interpretations did not have any significant impact on the financial
performance or position of the company.

Basis of preparation

These general purpose financial statements have been prepared in accordance with the Australian Accounting Standards -
Simplified Disclosures issued by the Australian Accounting Standards Board ('AASB'), the Australian Charities and Not-for-
profits Commission Act 2012 and associated regulations and the Corporations Act 2001, as appropriate for not-for-profit
oriented entities.

The financial statements have been prepared on an accruals basis and are based on historical costs modified, where
applicable, by the measurement at fair value of selected non current assets, financial assts and financial liabilities.

The significant accounting policies adopted in the preparation of these financial statements are presented below and are
consistent with prior reporting periods unless otherwise stated.

Under the Destination Network Funding Agreement between Destination NSW and Destination Country & Outback NSW
Limited, funding of Destination Country & Outback NSW Limited has been committed to 31 July 2026. The financial
Statements have been prepared on a going concern basis.

Revenue recognition
The company recognises revenue as follows:

Revenue from contracts with customers

Revenue is recognised at an amount that reflects the consideration to which the company is expected to be entitled in
exchange for transferring goods or services to a customer. For each contract with a customer, the company: identifies the
contract with a customer; identifies the performance obligations in the contract; determines the transaction price which takes
into account estimates of variable consideration and the time value of money; allocates the transaction price to the separate
performance obligations on the basis of the relative stand-alone selling price of each distinct good or service to be delivered;
and recognises revenue when or as each performance obligation is satisfied in a manner that depicts the transfer to the
customer of the goods or services promised.

Variable consideration within the transaction price, if any, reflects concessions provided to the customer such as discounts,
rebates and refunds, any potential bonuses receivable from the customer and any other contingent events. Such estimates
are determined using either the 'expected value' or 'most likely amount' method. The measurement of variable consideration
is subject to a constraining principle whereby revenue will only be recognised to the extent that it is highly probable that a
significant reversal in the amount of cumulative revenue recognised will not occur. The measurement constraint continues
until the uncertainty associated with the variable consideration is subsequently resolved. Amounts received that are subject
to the constraining principle are recognised as a refund liability.

Grants
Grant revenue is recognised in profit or loss when the company satisfies the performance obligations stated within the funding
agreements.

If conditions are attached to the grant which must be satisfied before the company is eligible to retain the contribution, the
grant will be recognised in the statement of financial position as a liability until those conditions are satisfied.



Destination Country & Outback NSW Limited

Notes to the Financial Statements
30 June 2025

Note 1. Significant accounting policies (continued)

Interest

Interest revenue is recognised as interest accrues using the effective interest method. This is a method of calculating the
amortised cost of a financial asset and allocating the interest income over the relevant period using the effective interest rate,
which is the rate that exactly discounts estimated future cash receipts through the expected life of the financial asset to the
net carrying amount of the financial asset.

Other revenue
Other revenue is recognised when it is received or when the right to receive payment is established.

Income tax
The company is a not-for-profit organisation and is exempt from income tax as a resource development organisation
established to promote the development of tourism.

Current and non-current classification
Assets and liabilities are presented in the statement of financial position based on current and non-current classification.

An asset is classified as current when: it is either expected to be realised or intended to be sold or consumed in the company's
normal operating cycle; it is held primarily for the purpose of trading; it is expected to be realised within 12 months after the
reporting period; or the asset is cash or cash equivalent unless restricted from being exchanged or used to settle a liability
for at least 12 months after the reporting period. All other assets are classified as non-current.

A liability is classified as current when: it is either expected to be settled in the company's normal operating cycle; it is held
primarily for the purpose of trading; it is due to be settled within 12 months after the reporting period; or there is no
unconditional right to defer the settlement of the liability for at least 12 months after the reporting period. All other liabilities
are classified as non-current.

Deferred tax assets and liabilities are always classified as non-current.

Cash and cash equivalents

Cash and cash equivalents includes cash on hand, deposits held at call with financial institutions, other short-term, highly
liquid investments with original maturities of three months or less that are readily convertible to known amounts of cash and
which are subject to an insignificant risk of changes in value.

Trade and other receivables
Other receivables are recognised at amortised cost, less any allowance for expected credit losses.

Property, plant and equipment
Plant and equipment is stated at historical cost less accumulated depreciation and impairment. Historical cost includes
expenditure that is directly attributable to the acquisition of the items.

Depreciation is calculated on a straight-line basis to write off the net cost of each item of plant and equipment over their
expected useful lives.

The residual values, useful lives and depreciation methods are reviewed, and adjusted if appropriate, at each reporting date.

An item of plant and equipment is derecognised upon disposal or when there is no future economic benefit to the company.
Gains and losses between the carrying amount and the disposal proceeds are taken to profit or loss.

Impairment of non-financial assets

Non-financial assets are reviewed for impairment whenever events or changes in circumstances indicate that the carrying
amount may not be recoverable. An impairment loss is recognised for the amount by which the asset's carrying amount
exceeds its recoverable amount.

Recoverable amount is the higher of an asset's fair value less costs of disposal and value-in-use. The value-in-use is the
present value of the estimated future cash flows relating to the asset using a pre-tax discount rate specific to the asset or
cash-generating unit to which the asset belongs. Assets that do not have independent cash flows are grouped together to
form a cash-generating unit.



Destination Country & Outback NSW Limited

Notes to the Financial Statements
30 June 2025

Note 1. Significant accounting policies (continued)

Trade and other payables

These amounts represent liabilities for goods and services provided to the company prior to the end of the financial year and
which are unpaid. Due to their short-term nature they are measured at amortised cost and are not discounted. The amounts
are unsecured and are usually paid within 30 days of recognition.

Employee benefits

Short-term employee benefits

Liabilities for wages and salaries, including non-monetary benefits, annual leave and long service leave expected to be
settled wholly within 12 months of the reporting date are measured at the amounts expected to be paid when the liabilities
are settled.

Other long-term employee benefits

The liability for annual leave and long service leave not expected to be settled within 12 months of the reporting date are
measured at the present value of expected future payments to be made in respect of services provided by employees up to
the reporting date using the projected unit credit method. Consideration is given to expected future wage and salary levels,
experience of employee departures and periods of service. Expected future payments are discounted using market yields at
the reporting date on national government bonds with terms to maturity and currency that match, as closely as possible, the
estimated future cash outflows.

Goods and Services Tax ('GST') and other similar taxes

Revenues, expenses and assets are recognised net of the amount of associated GST, unless the GST incurred is not
recoverable from the tax authority. In this case it is recognised as part of the cost of the acquisition of the asset or as part of
the expense.

Receivables and payables are stated inclusive of the amount of GST receivable or payable. The net amount of GST
recoverable from, or payable to, the tax authority is included in other receivables or other payables in the statement of
financial position.

Cash flows are presented on a gross basis. The GST components of cash flows arising from investing or financing activities
which are recoverable from, or payable to the tax authority, are presented as operating cash flows.

Commitments and contingencies are disclosed net of the amount of GST recoverable from, or payable to, the tax authority.
Note 2. Critical accounting judgements, estimates and assumptions

The preparation of the financial statements requires management to make judgements, estimates and assumptions that
affect the reported amounts in the financial statements. Management continually evaluates its judgements and estimates in
relation to assets, liabilities, contingent liabilities, revenue and expenses. Management bases its judgements, estimates and
assumptions on historical experience and on other various factors, including expectations of future events, management
believes to be reasonable under the circumstances. The resulting accounting judgements and estimates will seldom equal
the related actual results. The judgements, estimates and assumptions that have a significant risk of causing a material
adjustment to the carrying amounts of assets and liabilities (refer to the respective notes) within the next financial year are
discussed below.

Estimation of useful lives of assets

The company determines the estimated useful lives and related depreciation and amortisation charges for its property, plant
and equipment and finite life intangible assets. The useful lives could change significantly as a result of technical innovations
or some other event. The depreciation and amortisation charge will increase where the useful lives are less than previously
estimated lives, or technically obsolete or non-strategic assets that have been abandoned or sold will be written off or written
down.
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Notes to the Financial Statements
30 June 2025

Note 2. Critical accounting judgements, estimates and assumptions (continued)

Employee benefits provision

As discussed in note 1, the liability for employee benefits expected to be settled more than 12 months from the reporting
date are recognised and measured at the present value of the estimated future cash flows to be made in respect of all
employees at the reporting date. In determining the present value of the liability, estimates of attrition rates and pay increases

through promotion and inflation have been taken into account.

Note 3. Revenue and Other Income

Revenue

Bushfire Recovery Grant

DNSW Contract

Energy Co Dubbo Accommodation
Interest Income

Other revenue
Other income

Total Revenue and Other Income

Note 4. Employee Benefits Expenses

Employee Benefits Expenses
Wages and Salaries

Staff Annual Leave Expenses
Staff Training and Welfare
Superannuation Contributions

Total Employee Benefits Expenses

2025 2024
$ $
- 2,661
611,977 611,977
33,015 -
102 100
645,094 614,738
10,426 4,427
10,426 4,427
655,520 619,165
2025 2024
$ $
242,357 188,869
(1,979) 9,895
7,227 3,177
33,094 20,775
280,699 222,716




Destination Country & Outback NSW Limited

Notes to the Financial Statements
30 June 2025

Note 5. Other Expenses

Aboriginal Cultural Tourism
Advertising

Agribusiness Forum

Auditor Fees

Bank Charges

Board Meeting Expenses
Bookkeeping Expenses
Computer Software & Support
Conference Expenses
Contract Work — Administration
Depreciation

Directors’ Expenses

Directors’ Fees

DMP Community Engagement
Energy Co Dubbo Accommodation project
Filing Fees

Fringe Benefits Tax

General Expenses

Inclusion Workshops

Industry Development Projects
Industry Membership
Insurance

Motor Vehicle Expenses
Printing & Stationery

Rent — Office

Subscriptions

Telephone & Internet
Travelling Expenses

Visitor Economic forum
Website Expenses

Total Other Expenses

Note 6. Current Assets - Cash and Cash Equivalents

Cash at bank
Cash on deposit

Total Cash and Cash Equivalents

2025 2024
$ $

- 47,222
700 34
- 22,552
9,625 8,600
384 340
4,997 21,455
15,900 16,100
2,642 3,818
8,147 1,907
31,856 92,382
210 337
- 2,960
50,000 46,251
- 3,664
33,015 -
1,778 2,017
4,759 5,042
1,194 1,995
- 2,250
68,613 22,315
1,231 6,040
4,565 5,922
54,004 48,098
277 6,735
10,100 6,863
14,896 4,017
1,597 3,053
21,942 18,142
39,253 51,729
3,277 5,365
384,962 457,205

2025 2024

$ $

100,728 89,825
5,000 5,000
105,728 94,825




Destination Country & Outback NSW Limited

Notes to the Financial Statements
30 June 2025

Note 7. Current Assets - Trade and Other Receivables

2025 2024
$ $
Accounts receivable 14,850 -
Other receivables 280 -
Total Trade and Other Receivables 15,130 -
Note 8. Current Assets — Other
2025 2024
$ $
Prepayments - 8,475
Total Other Assets - 8,475
Note 9. Non-Current Assets - Property, Plant and Equipment
2025 2024
$ $
Office equipment - at cost 7,584 7,584
Less: Accumulated depreciation (7,208) (6,997)
Total Property Plant & Equipment 376 587

Reconciliations
Reconciliations of the written down values at the beginning and end of the current financial year are set out below:

Office
Equipment Total
$ $
Balance at 1 July 2024 587 587
Additions - -
Depreciation expense (211) (210)

Balance at 30 June 2025 376 377




Destination Country & Outback NSW Limited

Notes to the Financial Statements
30 June 2025

Note 10. Current Liabilities - Trade and Other Payables

Trade payables

GST payable

PAYG Withholding payable
Superannuation payable
Wages payable

Total Trade and Other Payables

Note 11. Current Liabilities — Other Liabilities

Accrued Charges
Income in Advance

Total Other Liabilities

Note 12. Financial Liabilities — Current

Credit Cards

Total Financial Liabilities

Note 13. Current Liabilities - Employee Benefits

Employee benefits

Note 13. Non-Current Liabilities - Employee Benefits

Employee benefits

Note 14. Equity - Retained Surpluses

Retained surpluses at the beginning of the financial year
Surplus/(Loss) after income tax expense for the year

Retained surpluses at the end of the financial year

2025 2024
$ $
13,070 4,272
3,904 2,317
5,781 5,470
4,982 5,619
12,619 3,898
40,356 21,576
2025 2024
$ $
9,625 8,750
11,985 -
21,610 8,750
2025 2024
$ $
710 2,882
710 2,882
2025 2024
$ $
11,237 19,446
2025 2024
$ $
20,307 14,078
2025 2024
$ $
37,155 97,911
(10,141) (60,756)
27,014 37,155




Destination Country & Outback NSW Limited

Notes to the Financial Statements
30 June 2025

Note 15. Key management personnel disclosures

Compensation
The aggregate compensation made to directors and other members of key management personnel of the company is set
out below:

2025 2024
$ $
Aggregate compensation 254,159 255,893

Note 16. Remuneration of auditors

During the financial year the following fees were paid or payable for services provided by Accounting Firm Crowe Audit
Australia, the auditor of the company:

2025 2024
$ $
Audit services — Crowe Audit Australia
Audit of the financial statements 9,625 8,600

Note 17. Contingent liabilities

The company had no contingent liabilities as at 30 June 2025 and 30 June 2024.

Note 18. Commitments

The company had no commitments for expenditure as at 30 June 2025 and 30 June 2024.
Note 19. Related party transactions

Key management personnel
Disclosures relating to key management personnel are set out in note 15.

Transactions with related parties
There were no transactions with related parties during the current and previous financial year.

Receivable from and payable to related parties
There were no trade receivables from or trade payables to related parties at the current and previous reporting date.

Loans to/from related parties
There were no loans to or from related parties at the current and previous reporting date.



Destination Country & Outback NSW Limited

Directors' Declaration
30 June 2025

In the directors' opinion:

e the attached financial statements and notes comply with the Corporations Act 2001, the Australian Accounting
Standards - Simplified Disclosures, the Australian Charities and Not-for-profits Commission Act 2012 and associated
regulations, the Corporations Regulations 2001 and other mandatory professional reporting requirements;

e the attached financial statements and notes give a true and fair view of the company's financial position as at 30 June
2025 and of its performance for the financial year ended on that date; and

e there are reasonable grounds to believe that the company will be able to pay its debts as and when they become due
and payable.

Signed in accordance with a resolution of directors made pursuant to section 295(5)(a) of the Corporations Act 2001.

On behalf of the directors

e P
()

Director: Andrea Plawutsky

> Uil G -

Director: Phillipa Goldsmith

29t October 2025
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We have audited the financial report of Destination Country and Outback (the Company), which
comprises the statement of financial position as at 30 June 2025, the statement of comprehensive
income, the statement of changes in equity and the statement of cash flows for the year then ended,
and notes to the financial statements, including a summary of significant accounting policies, and the
directors’ declaration.

In our opinion, the accompanying financial report of the Company is in accordance with the Corporations
Act 2001, including:

(a) giving a true and fair view of the Company’s financial position as at 30 June 2025 and of
its financial performance for the year then ended; and

(b) complying with Australian Accounting Standards — Simplified Disclosure report and the
Corporations Regulations 2001.

Basis for Opinion

We conducted our audit in accordance with Australian Auditing Standards. Our responsibilities under
those standards are further described in the Auditor’s Responsibilities for the Audit of the Financial
Report section of our report. We are independent of the Company in accordance with the auditor
independence requirements of the Corporations Act 2001 and the ethical requirements of the
Accounting Professional and Ethical Standards Board’s APES 110 Code of Ethics for Professional
Accountants (the Code) that are relevant to our audit of the financial report in Australia. We have also
fulfilled our other ethical responsibilities in accordance with the Code.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for
our opinion.

Responsibilities of the Directors for the Financial Report

The directors of the Company are responsible for the preparation of the financial report that gives a true
and fair view in accordance with Australian Accounting Standards — Simplified Disclosure Requirements
and the Corporations Act 2001 and for such internal control as the directors determine is necessary to
enable the preparation of the financial report that gives a true and fair view and is free from material
misstatement, whether due to fraud or error.

Some of the Crowe personnel involved in preparing this document may be members of a professional scheme approved under Professional
Standards Legislation such that their occupational liability is limited under that Legislation. To the extent that applies, the following disclaimer
applies to them. If you have any questions about the applicability of Professional Standards Legislation to Findex’s personnel involved in preparing
this document, please speak to your Crowe adviser.

Liability limited by a scheme approved under Professional Standards Legislation

The title ‘Partner’ conveys that the person is a senior member within their respective division, and is among the group of persons who hold an equity
interest (shareholder) in its parent entity, Findex Group Limited. The only professional service offering which is conducted by a partnership is
external audit, conducted via the Crowe Australasia external audit division and Unison SMSF Audit. All other professional services offered by
Findex Group Limited are conducted by a privately owned organisation and/or its subsidiaries.

Findex (Aust) Pty Ltd, trading as Crowe Australasia is a member of Crowe Global, a Swiss verein. Each member firm of Crowe Global is a separate
and independent legal entity. Findex (Aust) Pty Ltd and its affiliates are not responsible or liable for any acts or omissions of Crowe Global or any
other member of Crowe Global. Crowe Global does not render any professional services and does not have an ownership or partnership interest
in Findex (Aust) Pty Ltd. Services are provided by Crowe Audit Australia, an affiliate of Findex (Aust) Pty Ltd.
© 2025 Findex (Aust) Pty Ltd
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In preparing the financial report, the directors are responsible for assessing the ability of the Company
to continue as a going concern, disclosing, as applicable, matters related to going concern and using
the going concern basis of accounting unless the directors either intend to liquidate the Company or to
cease operations, or have no realistic alternative but to do so.

Auditor’s Responsibilities for the Audit of the Financial Report

Our objectives are to obtain reasonable assurance about whether the financial report as a whole is free
from material misstatement, whether due to fraud or error, and to issue an auditor’s report that includes
our opinion. Reasonable assurance is a high level of assurance, but is not a guarantee that an audit
conducted in accordance with the Australian Auditing Standards will always detect a material
misstatement when it exists. Misstatements can arise from fraud or error and are considered material
if, individually or in the aggregate, they could reasonably be expected to influence the economic
decisions of users taken on the basis of this financial report.

As part of an audit in accordance with the Australian Auditing Standards, we exercise professional
judgement and maintain professional scepticism throughout the audit. We also:

e Identify and assess the risks of material misstatement of the financial report, whether due to
fraud or error, design and perform audit procedures responsive to those risks, and obtain audit
evidence that is sufficient and appropriate to provide a basis for our opinion. The risk of not
detecting a material misstatement resulting from fraud is higher than for one resulting from
error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or the
override of internal control.

e Obtain an understanding of internal control relevant to the audit in order to design audit
procedures that are appropriate in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the Company’s internal control.

e Evaluate the appropriateness of accounting policies used and the reasonableness of
accounting estimates and related disclosures made by the directors.

e Conclude on the appropriateness of the directors’ use of the going concern basis of accounting
and, based on the audit evidence obtained, whether a material uncertainty exists related to
events or conditions that may cast significant doubt on the Company’s ability to continue as a
going concern. If we conclude that a material uncertainty exists, we are required to draw
attention in our auditor’s report to the related disclosures in the financial report or, if such
disclosures are inadequate, to modify our opinion. Our conclusions are based on the audit
evidence obtained up to the date of our auditor’s report. However, future events or conditions
may cause the Company to cease to continue as a going concern.

e Evaluate the overall presentation, structure and content of the financial report, including the
disclosures, and whether the financial report represents the underlying transactions and events
in a manner that achieves fair presentation.

e Obtains sufficient appropriate audit evidence regarding the financial information of the entities
or business activities within the Company to express an opinion on the group financial report.
The auditor is responsible for the direction, supervision and performance of the group audit.
The auditor remains solely responsible for the audit opinion.
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We communicate with the directors regarding, among other matters, the planned scope and timing of
the audit and significant audit findings, including any significant deficiencies in internal control that we
identify during the audit.

%

Audit Partner
Registered Company Auditor No. 513644

Dated at Dubbo on the 29th day of October 2025
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